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Internal Customer Feedback Survey vs. Social Media Types
Every business organization tries to do everything possible to please their customers, satisfy their needs, and eventually keep them loyal to the business. However, it is important to know and understand how every effort put in place to meet these objectives bring the desired outcomes. Therefore, customer feedback is important and critical in determining whether the efforts put in place bring the desired outcome. Customer feedback can be achieved through internal surveys or the social media feedbacks from apps like Yelp or TripAdvisor. Despite that technology has revolutionized the business environment, many companies still prefer to use their own internal customer feedback approaches than social media types because they are effective and reliable. 
Most of the big companies still prefer to use their own internal customer feedback or survey because it is still one of the most effective for business. According to Dobronte (2015), internal customer feedback or survey can help the firm achieve a more efficient production process, better its services and ultimately result in more customer satisfaction. As Bardaune et al. (2017) explain, effective customer service experience starts within the organization. Through the internal surveys, the business can identify the best customer-centric strategies to help improve their customers’ experience, which eventually translates to higher revenues and customer loyalty. 
Some of the restaurant companies relying on internal customer feedback survey include KFC, McDonald's, Taco Bell, and Burger King. In KFC, for instance, internal customer feedback survey is carried out through the company website. Through the survey, the company asks its customers the questions that help them determine their level of satisfaction with the services and products that the firm offers. Similarly, other restaurants like McDonald's and Burger King rely on their own internal customer feedback survey, usually carried out online. For instance, in McDonald's, the company relies on its website www.mcdvoice.com as a survey platform that enables customers to share their experiences about the customer services offered in the organization (Survey Help, 2018). Through this survey, McDonald's has used the information it gets to create better services (Survey Help, 2018). 
Also, most of the big companies rely on their own internal customer feedback survey or methods because it offers reliable information that can be used to make decisions. Data from social media sometimes may not be reliable because it is based on the users' commitment. Unlike the internal survey platforms that are controlled by the companies themselves, social media is controlled by the customer and whoever gives the information can be identified because some people use fake credentials to register. Social media surveys are used in small enterprises; for instance, in the United States, small companies like Rasika in Washington DC, the River Café in Brooklyn, and Kokkari Estiatorio in San Francisco are the ones relying on social media apps like TripAdvisor and Yelp because they are cheap to use. Internal surveys are expensive and require a lot of resources. That is why big franchise businesses like McDonalds and KFC are the ones using the internal customer surveys. However, despite that it is costly than the social media feedbacks, internal customer feedback surveys provide reliable information. As Bardaune et al. (2017) explain, successful big organizations can improve their customer experiences through their internal feedback approaches because they focus on the end-to-end transformations that emphasize on both internal customers like employees and external customers like the buyers.
In conclusion, customer satisfaction defines everything that happens in the organization. Therefore, both big and small companies have realized the importance of carrying out a customer satisfaction survey to help them identify where they need to improve to meet their customers’ needs.
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